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Prepare your teams for success
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CENTRA
Centrx: embed a customer-centric approach in your commercial strategy.
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An immersive, competitive learning environment.
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Brand Strategy
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Build successful
brands

Manage strategic and tactical
marketing decisions for multiple
brands in a realistic market
scenario
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Competitive Analysis
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Analyze market
opportunities

Challenge your team to dig through
the data to identify the key areas of
opportunity for your brand while
beating back the competition
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Customer Insights
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Become customer-
centric

Experience a dynamic approach to
discovering and using insights to:

*Develop clear customer offerings
*Sharpen tactical decisions
Invest in impactful multi-channel
marketing programs
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Targeted Messaging
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Engage key

stakeholders

Widen your perspective and
understand the growing importance
of communicating with numerous
key stakeholders:

*Prescribers
*Patients
*Pharmacists
-Payers
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Contacts

3Rock KK

MH Yoyogi-Uehara 3F

3-6-5 Nishihara, Shibuya-ku

Tokyo 151-0066 JAPAN

Tel : 03-5465-0367 / Fax : 03-5465-0368
www.3rockconsulting.com
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